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Menopause Action Plans: Risks ‘

Employers Can't Ignore

by Deborah Garlick |on February 27, 2026 |0 comments

Menopause Action Plans form part of the wider requirement for
Action Plans on Gender Equality and Supporting Employees
Through the Menopause. But for many employers, it is the
menopause element that feels most immediate and most
pressing.

And rightly so.

Menopause Action Plans are moving fast from “good practice” to

Astrong Menopause Action Plan is one where organisatig

TIME s
everyday reality, it protects your people and your organi

Menopause Leave Named Most Wanted Work Perk in 2023

A study has revealed that mental health, personal care and 4-day work weeks are high on most
workers lists of demands.

Most Recent

‘Apple Urges IPhone Users to Update
‘Due to Security Flaw - Here's How

‘Apple Stock Prummets After China's
‘Government-wide Phone Ban

Report: Al Wil Repiace 2.4 Millon US
Jobs by 2030

1Bained 300,000 Social Media

Why this matters now: transparency and

How Does Menopause Affect Women in the
The big shift isn't just that action plans are coming. It's Workplace?

If your plan is published and can be read by current er§
media then the question stops being “have you done of

Have you done it right and are you prepaf

*

FULLTIME PASS:

“As a female CEO in male-
dominated industries for
most of my career, | can

almost see the eye-rolling”

Terry Weber CEO of Biote

The workplace can be rough for menopausal

women. Employers are starting to step up
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Menopause at Work: The Silent
Career Killer Employers Can't
Ignore

Jagqueline O
Wartdes | Following

@ Ope - b

Sarah & Joqueline were introduced recently and immediotely formed o connection
through a shored interest in how Menopouse affects women leaders in the

workplace. They hove a passion for promoting oworeness, educotion, and the best

support and care reloted to this stoge in @ women'’s life.

ere are some of the key questions Saroh & Joqueline address

In the press

Some hard-hitting headline

It is not going away
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Giobal M Guidelines, Symptoms Checker, Manager Guide and Co-Work
case StUdy - IKEA Obal Menopause Guldelines, symp OéT:JSide ecker, Manager Guide and Co-Worker

Tania Al Hosseini @ - 1st
HR Business Partner @IKEA Switzerland / HR Specialist, Federal Diplo...
4mo - ®

I'm proud that today we hosted an inspiring session with our external
partner Sally Higham on how we can better understand and support

colleagues experiencing menopause. IKEA St Ga”en StO re
Did you know many women describe menopause as a second puberty? St Ga"en’ SWItzerIand’
It makes sense — your body changes completely, emotions fluctuate, energy N ovem ber 2025

shifts, and sleep becomes unpredictable. But this time, you're an adult. You
decide how to embrace this transition.

eep shaking the shame and building inclusive workplaces
enopauselnTheWorkplace #Inclusion #Leadership #ProgressiveWorkplaces
#MenopauseAwareness #ShakingTheShame #DEI #EmployeeWellbeing

|

—]
That's why World Menopause Day (October 18) matters — it reminds us to ~
talk about it openly, honestly, and without shame. Menopause isn't a @

weakness, it's a new chapter of rediscovery and strength.

At IKEA , we're proud to create space for these conversations and to build a

culture of care, inclusion, and understanding. IKEA Customer SU pport
#WorldMenopauseDay #Inclusion #Wellbeing #IngkaPeople Ce ntre, Store a nd Se erce
‘Q nopauseAwareness OffICe _ SprltenbaCh,

‘ Switzerland, October 2025

o
413
IKEA Market Customer
Distribution Centre (MCDC) -

lttingen, Switzerland, May
2025

)4, Ina Rhéds (she/her) @ « st 9mo  *

A Equality, Diversity & Inclusion and Health and Wellbeing Leader at IKEA Gr

Thank you, Sally, for your wonderful collaboration and insightful training
session! It was a pleasure working with you to create a menopause-inclusive
culture at IKEA Switzerland.

Let's continue to shake the shame and build inclusive workplaces together!

Love - € 1 | Reply - 1reply

ments - 2

Sally Higham [ 8mo oo

Global Talent Attraction Leader | RPO & Workforce Solutions Expert | ..

Ina Rhé6s (she/her) and thank you for the opportunity and such a
progressive employer you are lucky, look forward to hearing how it

evolves
Like | Reply | 30 impressions

3 comm
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Case Study —

More Sharing

"s& September at BWBW =
Re-centering + Resilience"

INCLUSIVE

(~ SUCCESS .

O ORingier <GENESYS
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Workshops to Fuel Your Next Chapter

®
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BRING WOMEN
BACK TOWORK

s

6

A big thank you to Sally Higham for
leading such an insightful workshop
on menopause and wellbeing,
empowering our community with
valuable knowledge and confidence!

Bring Women Back to Work

* 12-month reskilling
journey with 160+ hours of
content

«  Wellbeing Pillar - Content
Partner

\ #BWBW #WellbeingAtWork

SALLY HIGHAM
ADVISORY

9299

\

Switzerland
Charter Chapter

7

VF Corporation

« WOVEN their women's
network

« Online guest speaker for
Allyship around
Menopause

« EMEATregion-180
attendees

|CF - Switzerland

« Menopause Uncovered:

Empowering Coaches &

HR to Build Supportive
Workplaces

«  Online webinar

- N
W VEN

WOMEN OF VF EMPOWERMENT NETWORK

S 7
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Top 5 Menopositivity Tips for Workplaces

Understand
Your Audience

« Demographics: age,
gender, nationality

* Regional or location-
based trends

« Absenteeism patterns

Raise
Awareness

Run inclusive talks and
training

Provide clear, accessible
resources

Normalise the
conversation

Offer Support

*  Provide emotional &
practical tools

* Build peer communities
or ERGs

* Investin coaching/
mentoring

Put Measures
in Place

* Implement realistic,
usable policies

« Audit existing wellbeing
frameworks

* Deliver what you
promise

4 N
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You are not
Alone

» Create visible allyship

* Encourage open
conversations - home
and work

* Reinforce belonging
through leadership
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“Hi Sally, Just wanted to say that | really enjoyed
your presentation on Wednesday (HR Core Lab,
Barcelona) and | learnt a lot, mainly on how
little | understood menopause and how much /
need to learn to support people in my
organisation and at home. | had a really good

conversation with my wifte and daughter on my
return home which hopeftully will help me learn
more and begins to start the dialogue. Thank
you again.”

“Thanks for your time today sharing
your knowledge and aavice today. /
appreciated your aadvice from a
management perspective to
listening and whilst you cannot
solve, empathy and understanding

/s paramount. Thanks again.”
Robert Burr,

Digital Commerce Director at VF
Corporation

Paul Bowles,
VP Talent Acquisition & Development at Nokia

“Sally’s talk was full of clarity and energy - the
kind that makes you sit up straighter and rethink
what you thought you knew. She brought a
powerful mix of science, insight, and humanity to
the menopause conversation, making it feel
actionable rather than overwhelming. What stood
out most was her ability to challenge outdated
thinking without blame or burnout - just a clear,
confident call for change. It was the kind of talk
that leaves you feeling more informed, more
empowered, and honestly, wondering why every
workplace isn't already on board.”

Testimonials

"Thank you very much for your inspiring \ — R I
talk on menopause. Your enthusiasm and ea
personal experiences made the topic lively
and authentic. We especially appreciate

how you considered our company Wor S rom
guidelines while also bringing in personal
inputs.”

ST s real people

Tanya MFK
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