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Content to Rise Above the Noise 
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NEW APPROACH TO CONTENT

PUT INTO ACTION

QUESTIONS

FUNDAMENTALS



"It often requires more courage to dare to do right
than to fear to do wrong."

Abraham L incoln
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2019 2012
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2022 

LinkedIn 
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Executive
Personal Brand
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FUNDAMENTALS

1.COMPANY PAGE IS COMPLETE 

2.COMPANY PAGE IS A MARKETING TOOL



FUNDAMENTALS

1. COMPANY PAGES HAVE LOWER REACH THAN
PERSONAL PROFILES

CHAL LENGES

2. AI CONTENT

 3. LOWER TRUST



FUNDAMENTALS

1. FOSTER TRUST

GOALS

2. DRIVE CONTENT TO BE SHARED 

3. DEMONSTRATE ALL VALUES



FUNDAMENTALS

A U T H E N T I C I T Y  V S .  H O N E S T Y



               is often about specific, objective facts (truth-telling).

                is a continuous, holistic way of being (truth-being).
.

HONESTY

AUTHENTICITY



Authenticity fosters well-being vs. honesty enables alignment.

https://lifestyle.sustainability-directory.co

https://lifestyle.sustainability-directory.co/


Authenticity fosters well-being, honesty enables congruence.

Authenticity balances self-expression with social expectations
(in context) vs. honesty is about building trust.

https://lifestyle.sustainability-directory.co

https://lifestyle.sustainability-directory.co/


Authenticity fosters well-being, honesty enables congruence.

Authenticity balances self-expression with social
expectations, honesty is vital for trust.

Authenticity is a free choice with responsibility; 
vs. honesty involves ethical considerations.

https://lifestyle.sustainability-directory.co

https://lifestyle.sustainability-directory.co/


VALUES

DEMONSTRATEd

Behaviors

Story i .e .  Examples





AUD I T SAUD I T SAUD I T S



room to improve getting there standing out!

11-18 19-25 26-33



AUDITS



AUDITS

What but no ‘How’

Generic  

Specif ic  examples of  what happened 



AUDITS



AUDITS

Generic  

WHERE’s  THE STORY?



AUDITS

What Conversation,
What experiences?

how?



  values stated,  not demonstrated.



AUDITS



AUDITS

DEMONSTRATES 
A  VALUE 

L IVED 



AUDITS



AUDITS

Specif icity
Honesty 

 VALUE

 RECOGNITION



AUDITS



Public
Committment

PSYCHOGRAPHIC
Targeting

AUDITS

INtentional 
Repelling





BU I LDBU I LDBU I LD
Let’s



CREATING DISTINCITON



CREATING DISTINCITON

SPECIFICITY



"Hard work and dedication"

"Today and every day"

"Meaningful conversations"

"Trust, collaboration, shared goals"

"Incredible team"

"Proud to announce"



who

what

why

how

when



"Hard work and dedication"

"Today and every day"

"Meaningful conversations"

"Trust, collaboration, shared goals"

"Incredible team"

SINCE,  Specif ic  T ime,  Period,  Project

What Made it  meangingful?What was the shift?  Change? 

On What? What goal?

Such as what?

Why?





What are we not saying here — and why?



What are we not saying here — and why?

That’s  where the true story is



What are we not saying here — and why?

That’s  where the true story is

Honest +  Authentic



Value

Behavior

1 Moment



Value

Behavior

1 Moment



REF LECT I ONREF LECT I ONREF LECT I ON



Is  there a  moment /  story you have
been wanting to share?



Is  there a  moment /  story you have
been wanting to share?

Is  there content you could go back to
and give  us  the hidden backstory?



Is  there a  moment /  story you have
been wanting to share?

What ( if  anything)  will  you do
differently?

Is  there content you could go back to
and give  us  the hidden backstory?



QUEST I ONSQUEST I ONSQUEST I ONS
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